


Metodology

Monitoring includes qualitative and quantitative research.
The total number of media announcements on the topic "PARLIAMENTARY 
ELECTIONS 2023“
Number of posts in analytical parameters per CANDIDATE LISTS.
Thematic overview of the pre-election campaign (what was discussed?)

• Gender equality in the narrative during the electoral campaign.
• Sentiment of announcements related to women
• Tone of posts and other analytical parameters per LISTS INDIVIDUALLY
• provided time and space for the promotion of the political messages of the 

CANDIDATE LISTS (planned campaign)

• Period:    11 May– 09 June 2023 (until 00h)



10 televisions

TVCG, TV Vijesti, Nova M, Prva TV, Adria TV, Gradska TV, TV E, TV 7, TV A+, PINK M

3 daily newspapers

Dan, Vijesti, Pobjeda

12 portals

Vijesti, CdM, Analitika, RTCG, Antena M, IN4S, Standard, Gradski, Borba, Dan, Pobjeda, 
Aktuelno. 

Which media did the monitoring cover?

Note: When it comes to the monitoring of TV content, the basic programme segment that was monitored are the central news programmes and 
shows aired during PRIME TIME.



The largest number of announcements on portals
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NOTE: The number of posts in the graphs represents the total number of announcements on the topic of parliamentary 
elections, while the index number, i.e., the media presence of CANDIDATE LISTS within this number of posts, is significantly 
higher (one media post may contain information about multiple candidate lists, which was most often the case).



Daily trend of announcements during the pre-election 
campaign
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Number of announcements by individual media
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GENERAL POLITICAL ISSUES (actual political issues and situation, coalition capacities and combinations, candidate list submissions, general regional matters, 
programme presentations, etc.)

IDENTITY ISSUES (identity-related questions, nationalism, attitude towards minorities, religion, the influence of regional or other power centers, etc.)

EKONOMY

(macro and microeconomic issues and all related matters)

SOCIAL ISSUES (social policies, poverty, education, culture, sports, etc.)

CORRUPTION AND ORGANIZED CRIME

EU ACCESSION PROCESS

NATO

PREDICTION OF RESULTS

OTHER

Thematic review



POLITICAL PARTICIPATION OF WOMEN

POLITICAL AND ECONOMIC EMPOWERMENT OF WOMEN

SEXUAL, REPRODUCTIVE AND OTHER RIGHTS OF WOMEN

FIGHT AGAINST VIOLENCE AGAINST WOMEN 

ECONOMIC/SOCIAL/CULTURAL RIGHTS

OTHER RELATED TOPICS

Issues related to gender equality:



• "CORRUPTION, CRIMINAL, RULE OF 
LAW" stands out as dominant issue in 
1,811 media announcements, or 18%;

• Issues related to gender equality had 
a low representation;

• Only 178 or 2% of the announcements 
related to gender equality were
recorded: 134 on "political 
participation of woman," 42 on 
"violence against women – combating 
violence," and 2 on "economic, social, 
cultural rights of women."”.

Dominant issues.
Gender equality is poorly represented.
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Sentiment of media announcements related to women

IN THE OVERALL NARRATIVE DURING THE PRE-ELECTION CAMPAIGN, GENDER 

EQUALITY WAS PRESENT IN ONLY 2% OF THE POSTS

SENTIMENT OF ANNOUNCEMENTS REGARDING WOMEN

343 POSITIVE 9503   NEUTRAL      15 NEGATIVE 

ONLY 3% OF THE POSTS PORTRAYED A POSITIVE IMAGE OF WOMEN.



Sentiment of media announcements related to women - by 
media
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• An extremely large number of announcements in the media (9861 
announcements), which is in accordance with the large number of 
election offers and the expressed activity of campaign participants;

• In the overall narrative created by all political subjects during the 
election campaign, the issue "CORRUPTION/CRIME/RULE OF LAW" 
dominates, followed by the issues "prediction of results and 
forecasting", "general political issues" and "economy and business".

• While in the first part of the campaign no significant polemics 
regarding political competition were observed, in the second part of 
the campaign (after 22 May), the campaign got different note and it 
can be said that it acquired the character of the so-called offensive 
campaign - expressed in the last days of the campaign.

General characteristics of the pre-election campaign



• In comparison to the campaign period, the number of negative criticisms of the 
political competition started to increase sharply on 29 May, and the most negative 
evaluations were registrated on 8 June.

• Although at one point there was a typical negative campaign, i.e. complete neglect 
of the programmes and offers of electoral lists, the planned appearance of 
electoral lists in this political controversy certainly had positive tones for those 
lists that were planned to be present as a result.

• The graphic below shows the number of mentions for election lists cumulatively in 
relation to the campaign mode.

OFFENSIVE CAMPAIGN VS PROGRAMME PRESENTATION

1978

4055

NAPADAČKA KAMPANJA PREDSTAVLJANJE PROGRAMA



OFFENSIVE CAMPAIGN VS PROGRAMME PRESENTATION



OFFENSIVE CAMPAIGN VS PROGRAMME PRESENTATION



OFFENSIVE CAMPAIGN VS PROGRAMME PRESENTATION



• In the overall narrative created 
during the pre-election 
campaign, the male voice 
dominates with 6313 posts 
(64%);

• The female voice appears as 
dominant in 1065 media 
announcements or 11%;

• There were 530 (5%) posts 
with an equal presence of 
male and female voices.

Male vs. female voice - who speaks in media releases?
6313

1065
530

1953

MEN DOMINANTLY WOMEN DOMINANTLY EQUALLY GENDER - SEX UNDEFINED

MUŠKARCI 
DOMINANTNO

64%

WOMEN 
DOMINANTLY

11%

EQUALLY
5%

GENDER - SEX 
UNDEFINED

20%



Who takes the lead in addressing the voters?

2543

3770

648

NOSIOCI LISTA KANDIDATI SA LISTA OSTALI POLITIČKI SUBJEKTI

• Although electoral lists communicated 
to the greatest or most significant 
extent through written announcements, 
gender-neutral and on behalf of all 
candidates from the list (most lists over 
50), with some lists, noticeable 
communication through the leaders of 
candidate lists can be noticed.

• Dominantly noticed within lists whose 
leader was Mr. Ervin Ibrahimović, i.e. 
Mr. Vladimir Leposavić (50% - 49% of 
the total planned presence of the list).



Who takes the lead in addressing the voters?
Cross-section by candidate lists (planned appearances)
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In the observed period, there was 
negative coverage of women 
engaged in politics, which caused 
numerous reactions and 
condemnations from the public.

Examples of misogynistic reporting



Examples of misogynistic reporting



Examples of misogynistic reporting



PRVA TV DEBATA BEZ ŽENA MEĐU UČESNICIMA/AMA IAKO SU NA SLICI DVIJE ŽENE, ONE SE U TEKSTU NE POMINJU

Examples of visual representation of women



ŽENE KAO „UKRAS” U POZADINI                                                   IZBOR FOTOGRAFIJE KOJI 

POLITIČKI PRIKAZUJU NA VIZUELNO NEGATIVAN NAČIN

Examples of visual representation of women



DISCREPANCY BETWEEN TEXT 
TITLE AND PHOTO - ALTHOUGH 
THE LIST HAS 40% WOMEN, THE 

PHOTO SHOWS 19% OF THEM

Examples of visual representation of women



The video "Courage counts - a 
sports story" - women are not 
represented in any way - the action 
takes place on the football field and 
in the locker room

Are women represented in the candidate list videos and how?
The video of the Movement for Change (PzP) is 
designed so that the leader of the list speaks, while the 
pictures of the male and female candidates for MPs 
alternate. Apart from him, no one speaks, and the 
portrayal of female and male actors is descriptively 
balanced. The female characters are not heard, but are 
shown speaking.



Significant presence of women in media 
announcements, but still dominated by 
men - both in announcements where 
individuals are the main actors, as well 
as in announcements, videos and photos 
where several people are shown, 
including women.

A qualitative review of the visualization of media 
announcements



QUALITATIVE ANALYSIS OF BILLBOARDS AND TV VIDEO CLIPS



• Analizirano ukupno 655 pojedinačnih bilborda iz 21 opštine u kojima su se
partije oglašavale koristeći ovaj instrument političkog marketinga. Najviše
bilborda bilo postavljeno u Podgorici – preko trećina od ukupnog broja

• Najviše bilborda iskoristila lista „Aleksa i Dritan – Hrabro se broji“ -
27.3% bilborda. Slijedi „Zajedno za budućnost koja ti pripada – Danijel
Živković“ (20.3%), pa Pokret Evropa sad (17.4%) i koalicija „Za budućnost
Crne Gore“ (15.3%).

• Dvije izborne liste se nisu oglašavale bilbordima – Narodna koalicija –
složno i tačka i Pokret za promjene – Prvo Crna Gora.

Billboards in the election campaign



Broj bilborda po IZBORNIM LISTAMA 
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• ANALIZA BILBORDA POKAZUJE DA PARLAMENTARNE
IZBORE 2023. GODINE KARAKTERIŠE ODSUSTVO ŽENA U
POLITIČKOJ KAMPANJI, ŠTO KORESPONDIRA SA
ČINJENICOM DA SU NA NJIMA NAJČEŠĆE PRIKAZANI
NOSIOCI LISTA, KOJI SU S JEDNIM IZUZETKOM
MUŠKARCI.

• U SITUACIJAMA KADA SU PRIKAZANE GRUPE LJUDI,
KAMPANJE SU PRIKAZIVALE MJEŠOVITE GRUPE – I
MUŠKARCE I ŽENE. IPAK, I U TIM SITUACIJAMA, ŽENE SU
NAJČEŠĆE U DRUGOM PLANU I IMA IH MANJE.

• ZNAČAJAN IZUZETAK OD NAČINA PRIKAZIVANJA ŽENA JE
IZBORNA LISTA MI MOŽEMO. IPAK, S OBZIROM NA TO
DA JE NA ČELU OVE LISTE BILA ŽENA, OVIM SAMO
POTVRĐUJEMO PRAVILO DA OD TOGA KO VODI LISTU
ZAVISI I DOMINANTNI TON SAME LISTE.

Prisustvo žena i muškaraca na bilbordima i u TV spotovima 



Bilbordi u izbornoj kampanji - primjeri

DOMINACIJA NOSILACA IZBORNIH LISTA PRESLIKALA SE NA DOMINACIJU MUŠKIH AKTERA NA BILBORDIMA



Bilbordi u izbornoj kampanji - primjeri

NA BILBORDIMA SU UGLAVNOM PRIKAZANI LIDERI 
PARTIJA I NOSIOCI IZBORNIH LISTI



Bilbordi u izbornoj kampanji - primjeri

ŽENE PRISUTNE NA BILBORDIMA SU PRIKAZANE 
U POSLOVNOM IZDANJU

KAMPANJA MI MOŽEMO IZUZETAK U ODNOSU NA TIPIČNO 
PRIKAZIVANJE MUŠKARACA I ŽENA NA BILBORDIMA



• Na čak 81.4% bilborda nije bilo nijedne ženske figure, dok isto važi samo u slučaju
23.8% bilborda kada su u pitanju muške figure. Značajne su razlike i kad je u pitanju
jedna, dvije ili više figura, u korist muškaraca.

Prisustvo žena i muškaraca na bilbordima
(procentualni prikaz u odnosu na broj figura na bilbordu) 
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• Istraživanje je obuhvatilo 220 političkih spotova, koji su emitovani na
devet TV stanica tokom izborne kampanje, a koji su emitovani 5. juna
2023. godine.

• Najviše spotova na taj dan koristio Pokret Evropa sad (16.4% od svih
emitovanih), zatim slijede koalicije „Aleksa i Dritan – hrabro se broji“
(11.8%) i „Zajedno – Za budućnost koja ti pripada“ (10.5%).

• Iako prisutne, u političkim spotovima žene najčešće igraju sporednu
podržavajuću ulogu. U čak 56.4% spotova žene su prisutne, ali im ne
možemo čuti glas.

Prisustvo žena i muškaraca u TV spotovima 



• Istraživanje je identifikovalo primjere stereotipne podjele uloga – žene
koje pričaju o majčinstvu, a muškarci o diplomatiji i razvoju.

• Kada je supstantivna reprezentacija u pitanju, teme i problemi žena koji su
rijetko tretirani u političkim spotovima, a i kada se to desi, u pitanju su
stereotipne uloge – npr. uloga majke.

• Primjer suprotan stereotipima bili bi spotovi koalicije Mi možemo u kojima
su žene prikazane na inžinjerskim i tradicionalno muškim poslovima.

Prisustvo žena i muškaraca u TV spotovima 



Prisustvo žena i muškaraca u TV spotovima
(uloga žena u TV spotovima)
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PREGLED MEDIJSKOG PRISUSTVA IZBORNIH LISTA



Koje su liste su najčešće pominjane u medijima, a koje najmanje?
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Koje su izborne liste diktirale izborne kampanju?
• Dobijeni podaci jasno ukazuju na ono što je uočeno tokom predizborne

kampanje, odnosno na činjenicu da se glavna politička polemika vodila
među nekoliko političkih subjekata, tj. da je tzv. napadačka kampanja u
najvećem obimu uočena kod medijskih istupanja nekoliko vodećih
političkih subjekata (DPS koalicija, Pokret Evropa sad koalicija, bivši DF,
Pokret Ura, Demokrate…).

• Statistika pokazuje, a i generalni je utisak da DPS nije više jedna politička
partija koja trpi negativne kritike od ostalih političkih subjekata već je
takvih političkih subjekata više, prvenstveno Pokret Evropa sad koji je bio
izložen izraženoj negativnoj kampanji (i generalno i dodatno vezano za
slučaj „Do Kvon“).



Ton medijskih objava po IZBORNIM LISTAMA 
pozitivno, negativno, neutralno
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Jasno je! Bošnjačka stranka mr Ervin Ibrahimović
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Jasno je! Bošnjačka stranka - teme
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HGI – Na pravoj strani svijeta!
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HGI – Na pravoj strani svijeta - teme
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PRAVDA ZA SVE – dr Vladimir Leposavić
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PRAVDA ZA SVE – dr Vladimir Leposavić - teme
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SNP – DEMOS – ZA TEBE
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SNP – DEMOS – ZA TEBE - teme

41 41

97

159

54

12
0

67

2 2 5 0
8



Narodna koalicija – složno i tačka (Dejan Vukšić – Demohrišćanski pokret, Prava CG, 
Slobodna CG, Demokratska srpska stranka, Pokret za Pljevlja)
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Narodna koalicija – složno i tačka - teme
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ALBANSKA ALIJANSA
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ALBANSKA ALIJANSA - teme
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Preokret za sigurnu Crnu Goru – Srđan Perić
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Preokret za sigurnu Crnu Goru – Srđan Perić- teme
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POKRET ZA PROMJENE – PRVO CRNA GORA
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POKRET ZA PROMJENE – PRVO CRNA GORA - teme
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Mi možemo za građansku Crnu Goru
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Mi možemo za građansku Crnu Goru- teme
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ZAJEDNO! Za budućnost koja ti pripada – Danijel Živković (DPS, SD, DUA, LP)
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ZAJEDNO! Za budućnost koja ti pripada – Danijel Živković (DPS, SD, DUA, LP) - teme
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EVROPA SAD! – Milojko Spajić
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EVROPA SAD! – teme
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SDP – Za našu kuću
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SDP – Za našu kuću - teme
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ALEKSA I DRITAN – HRABRO se broji! (Demokrate i URA) 
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ALEKSA I DRITAN – HRABRO se broji! - teme
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ZA BUDUĆNOST CRNE GORE (Nova srpska demokratija, Demokratska narodna partija 
Crne Gore, Radnička partija)
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ZA BUDUĆNOST CRNE GORE - teme
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Albanski forum – Nik Đeljošaj – BESA Za Evropski razvoj

7
4

0

1 1

0 0 0 0 0
1 1 1 2

7
10

2
4

0
1

0

2
3 4 3

4
3

5 4

6

2 3 3

4

2
5

4 6 20

18

19

11
14

7
11

9

11
11 14 9

0 0 0

1

0 0 0 0

1

0

2
1 1

1 2
0 0 0 0 0 0 0 0 0 0

POZITIVNO NEUTRALNO NEGATIVNO



Albanski forum - teme
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TVCG TV 

VIJESTI

TV 

PRVA

GRADSKA 

TV

TV 

ADRIA

TV A 

PLUS

NOVA 

M

TV 7 TV 

PINK

TV E ND 

VIJESTI

DAN POBJED

A

“PRAVDA ZA SVE” VLADIMIR LEPOSAVIĆ 1838 96 5 15 3508 1749 77 0 28 0 823 932 0

POKRET “PREOKRET” 2110 245 6 1382 3249 0 374 78 1210 1186 442 271

POKRET ZA PROMJENE 2050 550 684 2281 2651 5798 470 120 166 286 1737 808 1274

SAVEZ “MI MOŽEMO ZA GRAĐANSKU CRNU GORU” 1560 355 51 2642 1154 1794 0 384 0 186 1176 248 1843

HRVATSKA GRAĐANSKA INICIJATIVA (HGI) 1320 347 42 3103 71 0 81 615 0 188 525 460 573

SDP CRNE GORE 2127 690 2478 3475 2148 3265 378 491 18 1357 1406 399 1998

DPS-SD-LPCG-DUA “ZAJEDNO” 4163 4176 633 18773 6438 11785 1052 5391 82 3277 4174 3608 13337

ALBANSKI FORUM 1330 60 24 18 0 0 0 0 0 23 1160 0 0

BOŠNJAČKA STRANKA 1582 366 113 1949 1717 144 255 725 8 1038 1483 1125 1345

POKRET EVROPA SAD 4025 5916 400 2565 5649 5203 911 587 109 1820 1976 3220 2587

SAVEZ “ZA BUDUĆNOST CRNE GORE” NSD-DNP-RP 3081 5239 8075 660 27521 5149 707 258 475 590 3099 2811 2953

SAVEZ DEMOKRATA I URA 3658 5321 1649 389 11828 9708 1014 1209 363 468 3408 2092 635

SAVEZ SNP – DEMOS 1948 426 182 15 2061 111 139 0 40 166 247 1109 71

ALBANSKA ALIJANSA 1370 18 0 17 1447 0 16 129 0 8 1169 6 781

SAVEZ PRAVA CRNA GORA – DHS – DSS- SCG –

POKRET ZA PLJEVLJA

2143 509 55 4 170 1951 111 0 0 70 1865 527 111

Vrijeme i prostor za planirane medijske objave
Ižraženo u sekundama (TV) – SVE EMISIJE cm2 (štampani mediji)



Vrijeme za planirane medijske objave
Ižraženo u sekundama (TV) PRIME TIME EMISIJE I DEBATE 
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Vrijeme za planirane medijske objave
Ižraženo u sekundama (TV) PRIME TIME EMISIJE I DEBATE 
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Vrijeme za planirane medijske objave
Ižraženo u sekundama (TV) PRIME TIME EMISIJE I DEBATE 
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Vrijeme za planirane medijske objave
Ižraženo u sekundama (TV) PRIME TIME EMISIJE I DEBATE 
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MONITORING REKLAMIRANJA



VRIJEME POLITIČKO PROPAGANDNIH KLIPOVA I REPORTAŽA 
EMITOVANIH NA SVIM TELEVIZIJAMA (izraženo u sekundama)
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VRIJEME POLITIČKO PROPAGANDNIH KLIPOVA I REPORTAŽA
(IZRAŽENO U SEKUNDAMA)
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TRAJANJE(S) I BROJ POLITIČKO PROPAGANDNIH KLIPOVA I IZVJEŠTAJA  NA 
TELEVIZIJAMA 

(UKLJUČUJUĆI I TVCG2 I TVCG Parlamentarni)

Vrijeme u s Broj političko propagandnih klipova i izvještaja

JASNO JE! – BOŠNJAČKA STRANKA – MR ERVIN IBRAHIMOVIĆ 3051 42

HGI – NA PRAVOJ STRANI SVIJETA 9210 184

„ПРАВДА ЗА СВЕ!“ – ДР ВЛАДИМИР ЛЕПОСАВИЋ 10290 184

SNP – DEMOS – ZA TEBE. 3608 88

„НАРОДНА КОАЛИЦИЈА – СЛОЖНО И ТАЧКА“ 13148 235

ALBANSKA ALIJANSA – ALEANCA SHQIPTARE 719 24

PREOKRET ZA SIGURNU CRNU GORU – SRĐAN PERIĆ 12604 159

POKRET ZA PROMJENE – PRVO CRNA GORA – NEBOJŠA MEDOJEVIĆ 11924 179

DA. MI MOŽEMO ZA GRAĐANSKU CRNU GORU! 3224 55

ZAJEDNO! ZA BUDUĆNOST KOJA TI PRIPADA – DANIJEL ŽIVKOVIĆ (DPS, SD, DUA, 
LP)

12565 222

EVROPA SAD – MILOJKO SPAJIĆ 12101 258

SDP – ZA NAŠU KUĆU 7943 139

ALEKSA I DRITAN – HRABRO SE BROJI ! 23901 379

ЗА БУДУЋНОСТ ЦРНЕ ГОРЕ (НОВА СРПСКА ДЕМОКРАТИЈА, ДЕМОКРАТСКА 
НАРОДНА ПАРТИЈА ЦРНЕ ГОРЕ, РАДНИЧКА ПАРТИЈА)

16219 260

ALBANSKI FORUM – NIK GJELOSHAJ „BESA ZA EVROPSKI RAZVOJ 899 30



BROJ REKLAMA PO PARTIJAMA
ŠTAMPANI MEDIJI

DAN ND VIJESTI POBJEDA

JASNO JE! – BOŠNJAČKA STRANKA – MR ERVIN IBRAHIMOVIĆ

HGI – NA PRAVOJ STRANI SVIJETA

„ПРАВДА ЗА СВЕ!“ – ДР ВЛАДИМИР ЛЕПОСАВИЋ

SNP – DEMOS – ZA TEBE. 2

„НАРОДНА КОАЛИЦИЈА – СЛОЖНО И ТАЧКА“ 

ALBANSKA ALIJANSA – ALEANCA SHQIPTARE

PREOKRET ZA SIGURNU CRNU GORU – SRĐAN PERIĆ 2

POKRET ZA PROMJENE – PRVO CRNA GORA – NEBOJŠA MEDOJEVIĆ 

DA. MI MOŽEMO ZA GRAĐANSKU CRNU GORU!

ZAJEDNO! ZA BUDUĆNOST KOJA TI PRIPADA – DANIJEL ŽIVKOVIĆ (DPS, SD, DUA, 
LP)

4 23
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НАРОДНА ПАРТИЈА ЦРНЕ ГОРЕ, РАДНИЧКА ПАРТИЈА)
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UTROŠAK SREDSTAVA PO DOBIJENOM MANDATU 
(TV, PRINT, OHH, RADIO, SN )

izraženo u €
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TV, PRINT, OHH, RADIO, SN 
JASNO JE! – BOŠNJAČKA STRANKA – MR ERVIN IBRAHIMOVIĆ

HGI – NA PRAVOJ STRANI SVIJETA

„ПРАВДА ЗА СВЕ!“ – ДР ВЛАДИМИР ЛЕПОСАВИЋ

SNP – DEMOS – ZA TEBE.

„НАРОДНА КОАЛИЦИЈА – СЛОЖНО И ТАЧКА“ 

ALBANSKA ALIJANSA – ALEANCA SHQIPTARE

PREOKRET ZA SIGURNU CRNU GORU – SRĐAN PERIĆ

POKRET ZA PROMJENE – PRVO CRNA GORA – NEBOJŠA MEDOJEVIĆ 

DA. MI MOŽEMO ZA GRAĐANSKU CRNU GORU!

ZAJEDNO! ZA BUDUĆNOST KOJA TI PRIPADA – DANIJEL ŽIVKOVIĆ (DPS, SD, DUA, LP)

EVROPA SAD – MILOJKO SPAJIĆ

SDP – ZA NAŠU KUĆU

ALEKSA I DRITAN – HRABRO SE BROJI !

ЗА БУДУЋНОСТ ЦРНЕ ГОРЕ (НОВА СРПСКА ДЕМОКРАТИЈА, ДЕМОКРАТСКА НАРОДНА 
ПАРТИЈА ЦРНЕ ГОРЕ, РАДНИЧКА ПАРТИЈА)
ALBANSKI FORUM – NIK GJELOSHAJ 



Facebook: a total of over 3200 analyzed posts and about 50 monitored 
subjects

Instagram: a total of over 2,800 analyzed posts and about 40 monitored 
subjects

Twitter: a total of over 600 analyzed posts and about 30 monitored subjects

Monitoring of social networks with focus on the 
gender perspective



Issues of gender equality and women's empowerment 
ignored on social networks too

• Only 1% of content focused on issues of gender 
equality was recorded;

• There are almost no announcements of whose 
main and basic goal is the promotion of gender 
equality, but the participation of women is mostly 
dedicated to one sentence in the announcement, 
which refers to the electoral list, programme, 
general campaign messages, etc.;

• Men as the faces of the campaign, women almost 
invisible, with the exception of We can and with a 
somewhat balanced visibility at Reversal, PzP, 
Demos and SNP;

• Progress in hate speech and negative comments 
directed at women.



Subjects (pages on Facebook) that communicated these questions the most:

We can, Boris Mugoša, BS, SD, PzP, SNP, Forca, Nik Đeljošaj, DPS, Demos, URA...

Content of communication:

Percentage of women on election lists and women in the focus of the election programme (We can ,
BS, DPS, SD, PzP…);

• Encouraging women's participation in politics and public life; economic empowerment of women 
and development of female entrepreneurship; stronger integration into the labor market (We can,
SD, Nik Đeljošaj, Boris Mugoša, Forca...);

• The fight against gender-based violence, condemnation of verbal violence and hate speech 
directed at women (URA, BS, SNP...);

• Reactions to the misogynistic article of the "Aktuelno" portal, which targeted female members of 
the URA (Jelušić and Zoronjić) (URA, BS, SNP...);

• Legal protection against dismissal during pregnancy absence and increase in maternity absence 
(SNP); lack of funds for artificial insemination (Boris Mugoša)...

• Announcements regarding the election for the leadership of the Women's Forum (BS) and the 
initiative to form a Women's Club in the Municipal Council of the Capital City (PzP), organizing a 
round table (We can), etc., support for SD representatives on the electoral list (Boris Mugoša).

Facebook



Subjects (pages on Instagram) that communicated these questions the most:

We can, SNP, DPS, SD, GP URA, BS, Albanian forum, Albanian alliance

Content of communication:

• Percentage of women on election lists and women in the focus of the election programe (We can 
, BS, DPS, SD, PzP…);

• Encouraging women's participation in politics and public life; economic empowerment of women 
and development of female entrepreneurship; stronger integration into the labor market (We 
can, SD, Albanian forum, SNP...);

• Fight against gender-based violence, condemnation of verbal violence and hate speech directed 
at women (URA, BS, SNP...);

• Reactions to the misogynistic article of the "Aktuelno" portal, which targeted female members of 
the URA (Jelušić and Zoronjić) (URA, BS, SNP...);

• Announcements regarding the election for the leadership of the Women's Forum (BS) and the 
initiative to form a Women's Club in the Municipal Council of the Capital City (PzP); organizing a 
round table (We can);

• URA on the importance of electing a woman to the position of vice-president of the party;

• The fight for women's rights - Amina Cikotić (SDP) - women must not be threatened with 
dismissal from work after they become pregnant, etc.

Instagram 



Subjects (pages on Twitter) that communicated these questions the 
most:

DPS, SD, BS, LP

Content of communication:

• Percentage of women on election lists and women in the focus of the 
election programme (BS, DPS…);

• Reactions to the misogynistic article of the "Aktuelno" portal, which 
targeted female members of the URA (Jelušić and Zoronjić)

• Announcements regarding the elections for the leadership of the 
Women's Forum and the Youth Forum (BS);

• Support for a colleague from the committee benches - Jelena 
Marković (SD spokesperson Nikola Zirojević);

• Improving the position of women in the countryside (DPS) etc.

Twitter 



• Progress compared to the previous period: fewer negative/misogynistic comments;

• Only one woman was the holder of the election list, women were generally not the key 
figures of the campaigns, nor did they have significant media space, which created the 
impression of a lower level of misogyny;

• Women in politics who were most often the subject of misogynistic comments and 
comments containing hate speech:

• Positive comments regarding gender equality or women's rights,  the reaction of citizens 
due to the low representation of women on electoral lists, were also observed;

Less hate speech and misogyny compared to the 
previous period
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