


Metodology

Monitoring includes qualitative and quantitative research.
The total number of media announcements on the topic "PARLIAMENTARY 
ELECTIONS 2023ά
Number of posts in analytical parameters per CANDIDATE LISTS.
Thematic overview of the pre-election campaign (what was discussed?)
ÅGender equality in the narrative during the electoral campaign.
ÅSentiment of announcements related to women
ÅTone of posts and other analytical parameters perLISTS INDIVIDUALLY
Åprovided time and space for the promotion of the political messages of the 

CANDIDATE LISTS (planned campaign)

ÅPeriod:    11Mayς09June 2023 (until 00h)



10 televisions

TVCG, TV Vijesti, Nova M, Prva TV, Adria TV, Gradska TV, TV E, TV 7, TV A+, PINK M

3 daily newspapers

Dan, Vijesti, Pobjeda

12 portals

Vijesti, CdM, Analitika, RTCG, Antena M, IN4S, Standard, Gradski, Borba, Dan, Pobjeda, 
Aktuelno. 

Which media did the monitoring cover?

Note: When it comes to the monitoring of TV content, the basic programme segment that was monitored are the central news programmes and 
shows aired during PRIME TIME.



The largest number of announcements on portals
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NOTE: The number of posts in the graphs represents the total number of announcements on the topic of parliamentary 
elections, while the index number, i.e., the media presence of CANDIDATE LISTS within this number of posts, is significantly 
higher (one media post may contain information about multiple candidate lists, which was most often the case).



Daily trend of announcements during the pre-election 
campaign
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Number of announcements by individual media
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GENERAL POLITICAL ISSUES(actual political issues and situation, coalition capacities and combinations, candidate list submissions, general regional matters, 
programme presentations, etc.)

IDENTITY ISSUES(identity-related questions, nationalism, attitude towards minorities, religion, the influence of regional or other power centers, etc.)

EKONOMY

(macro and microeconomic issues and all related matters)

SOCIAL ISSUES (social policies, poverty, education, culture, sports, etc.)

CORRUPTION AND ORGANIZED CRIME

EU ACCESSION PROCESS

NATO

PREDICTION OF RESULTS

OTHER

Thematic review



POLITICAL PARTICIPATION OF WOMEN

POLITICAL AND ECONOMIC EMPOWERMENT OF WOMEN

SEXUAL, REPRODUCTIVE AND OTHER RIGHTS OF WOMEN

FIGHT AGAINST VIOLENCE AGAINST WOMEN 

ECONOMIC/SOCIAL/CULTURAL RIGHTS

OTHER RELATED TOPICS

Issues related to gender equality:



Å "CORRUPTION, CRIMINAL, RULE OF 
LAW" stands out as dominant issuein 
1,811 media announcements, or 18%;

Å Issues related to gender equality had 
a low representation;

ÅOnly 178 or 2% of the announcements 
related to gender equality were
recorded: 134 on "political 
participation of woman," 42 on 
"violence against women ς combating 
violence," and 2 on "economic, social, 
cultural rights of women."έ.

Dominant issues.
Gender equality is poorly represented.
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Sentiment of media announcements related to women

IN THE OVERALL NARRATIVE DURING THE PRE-ELECTION CAMPAIGN, GENDER 

EQUALITYWAS PRESENT IN ONLY 2% OF THE POSTS

SENTIMENT OF ANNOUNCEMENTS REGARDING WOMEN

343 POSITIVE 9503   NEUTRAL      15 NEGATIVE 

ONLY 3% OF THE POSTS PORTRAYED A POSITIVE IMAGE OF WOMEN.



Sentiment of media announcements related to women - by 
media
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ÅAn extremely large number of announcements in the media (9861 
announcements), which is in accordance with the large number of 
election offers and the expressed activity of campaign participants;

ÅIn the overall narrative created by all political subjects during the 
election campaign, the issue "CORRUPTION/CRIME/RULE OF LAW" 
dominates, followed by the issues "prediction of results and 
forecasting", "general political issues" and "economy and business".

ÅWhile in the first part of the campaign no significant polemics 
regarding political competition were observed, in the second part of 
the campaign (after 22 May), the campaign got different note and it 
can be said that it acquired the character of the so-called offensive 
campaign - expressed in the last days of the campaign.

General characteristics of the pre-election campaign



ÅIn comparison to the campaign period, the number of negative criticisms of the 
political competition started to increase sharply on 29 May, and the most negative 
evaluations were registrated on 8 June.

ÅAlthough at one point there was a typical negative campaign, i.e. complete neglect 
of the programmes and offers of electoral lists, the planned appearance of 
electoral lists in this political controversy certainly had positive tones for those 
lists that were planned to be present as a result.

ÅThe graphic below shows the number of mentions for election lists cumulatively in 
relation to the campaign mode.

OFFENSIVE CAMPAIGN VS PROGRAMME PRESENTATION
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OFFENSIVE CAMPAIGN VS PROGRAMME PRESENTATION
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OFFENSIVE CAMPAIGN VS PROGRAMME PRESENTATION



ÅIn the overall narrative created 
during the pre-election 
campaign, the male voice 
dominates with 6313 posts 
(64%);

ÅThe female voice appears as 
dominant in 1065 media 
announcements or 11%;

ÅThere were 530 (5%) posts 
with an equal presence of 
male and female voices.

Male vs. female voice - who speaks in media releases?
6313
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Who takes the lead in addressing the voters?
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Å Although electoral lists communicated 
to the greatest or most significant 
extent through written announcements, 
gender-neutral and on behalf of all 
candidates from the list (most lists over 
50), with some lists, noticeable 
communication through the leaders of 
candidate lists can be noticed.

Å Dominantly noticed within lists whose 
leader was Mr. Ervin LōǊŀƘƛƳƻǾƛŏΣ i.e. 
Mr. Vladimir [ŜǇƻǎŀǾƛŏ (50% - 49% of 
the total planned presence of the list).



Who takes the lead in addressing the voters?
Cross-section by candidate lists (planned appearances)

200

118

88

63

168 59

89

227

56

590
422

121

369
392

35

94

110

19

373

119 48

160

184

253
929

528

470

437
347

27

14 23
0

38 16 1 13 3 1
155

36
102

54 40
0

.ƻǑƴƧŀőƪŀ 
ǎǘǊŀƴƪŀ  αWŀǎƴƻ 

je!

IDL αbŀ ǇǊŀǾƻƧ 
ǎǘǊŀƴƛ ǎǾƛƧŜǘŀά

αtǊŀǾŘŀ Ȋŀ 
ǎǾŜά ŘǊ 
Vladimir 
[ŜǇƻǎŀǾƛŏ

SNP i Demos 
ά½ŀ ǘŜōŜά

Narodna 
koalicija 
α{ƭƻȌƴƻ ƛ 

ǘŀőƪŀά ς Dejan 
±ǳƪǑƛŏ

α!ƭōŀƴǎƪŀ 
ŀƭƛƧŀƴǎŀά

Pokret
Preokret

Pokret za
promjene

α5ŀΦ aƛ 
ƳƻȌŜƳƻ Ȋŀ 
ƎǊŀŚŀƴǎƪǳ 
/Ǌƴǳ DƻǊǳΗά

DPS, SD, LP, 
5¦! α½ŀƧŜŘƴƻΣ 
Ȋŀ ōǳŘǳŏƴƻǎǘ 
ƪƻƧŀ ǘƛ ǇǊƛǇŀŘŀέ

Evropa sad ς 
aƛƭƻƧƪƻ {ǇŀƧƛŏ

{5t α½ŀ ƴŀǑǳ 
ƪǳŏǳά

Demokrate i 
¦w! αIǊŀōǊƻ 
ǎŜ ōǊƻƧƛά

NSD, DNP, 
wŀŘƴƛőƪŀ 
ǇŀǊǘƛƧŀ α½ŀ 
ōǳŘǳŏƴƻǎǘ 
/ǊƴŜ DƻǊŜά

Albanski forum

LEADERS OF THE CANDIDATE LISTSL OTHER POLITICAL SUBJECTS



In the observed period, there was 
negative coverage of women 
engaged in politics, which caused 
numerous reactions and 
condemnations from the public.

Examples of misogynistic reporting



Examples of misogynistic reporting



Examples of misogynistic reporting
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Examples of visual representation of women
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Examples of visual representation of women



DISCREPANCY BETWEEN TEXT 
TITLE AND PHOTO - ALTHOUGH 
THE LIST HAS 40% WOMEN, THE 
PHOTO SHOWS 19% OF THEM

Examples of visual representation of women



The video "Courage counts - a 
sports story" - women are not 
represented in any way - the action 
takes place on the football field and 
in the locker room

Are women represented in the candidate list videos and how?
The video of the Movement for Change (PzP) is 
designed so that the leader of the list speaks, while the 
pictures of the male and female candidates for MPs 
alternate. Apart from him, no one speaks, and the 
portrayal of female and male actors is descriptively 
balanced. The female characters are not heard, but are 
shown speaking.



Significant presence of women in media 
announcements, but still dominated by 
men - both in announcements where 
individuals are the main actors, as well 
as in announcements, videos and photos 
where several people are shown, 
including women.

A qualitative review of the visualization of media 
announcements



QUALITATIVE ANALYSIS OF BILLBOARDS AND TV VIDEO CLIPS



ÅAnaliziranoukupno655ǇƻƧŜŘƛƴŀőƴƛƘbilbordaiz 21ƻǇǑǘƛƴŜu kojimasuse
partijeƻƎƭŀǑŀǾŀƭŜƪƻǊƛǎǘŜŏƛovaj instrumentǇƻƭƛǘƛőƪƻƎmarketinga.bŀƧǾƛǑŜ
bilbordabilo postavljenou PodgoriciςprekoǘǊŜŏƛƴŀod ukupnogbroja

ÅbŀƧǾƛǑŜbilborda iskoristila lista α!ƭŜƪǎŀi Dritan ςHrabro seōǊƻƧƛά-
27.3% bilborda. Slijediα½ŀƧŜŘƴƻzaōǳŘǳŏƴƻǎǘkoja ti pripadaςDanijel
¿ƛǾƪƻǾƛŏά(20.3%), pa PokretEvropasad(17.4%) i koalicijaα½ŀōǳŘǳŏƴƻǎǘ
CrneDƻǊŜά(15.3%).

ÅDvije izborne liste se nisuƻƎƭŀǑŀǾŀƭŜbilbordimaςNarodna koalicijaς
ǎƭƻȌƴƻiǘŀőƪŀi PokretzapromjeneςPrvoCrnaGora.

Billboards in the election campaign



Broj bilborda po IZBORNIM LISTAMA 
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ÅANALIZA BILBORDAPOKAZUJEDA PARLAMENTARNE
IZBORE2023. GODINEY!w!Y¢9wL~9ODSUSTVO¿9b!U
th[L¢L2YhWKAMPANJI, ~¢hKORESPONDIRASA
2LbW9bL/haDA SU NA NJIMAb!W29~09PRIKAZANI
NOSIOCI LISTA, KOJI SU S JEDNIM IZUZETKOM
a¦~Y!w/L.

ÅU SITUACIJAMAKADA SU PRIKAZANEGRUPELJUDI,
KAMPANJESU PRIKAZIVALEaW9~h±L¢9GRUPEς I
a¦~Y!w/9I¿9b9. IPAK,I U TIM SITUACIJAMA,¿9b9SU
b!W29~09U DRUGOMPLANUI IMA IHMANJE.

Å½b!2!W!bIZUZETAKODb!2Lb!PRIKAZIVANJA¿9b!JE
IZBORNALISTAMI ah¿9ah. IPAK,S OBZIROMNA TO
DA JE NA 29[¦OVE LISTEBILA¿9b!ΣOVIM SAMO
th¢±w7¦W9ahPRAVILODA OD TOGAKO VODILISTU
ZAVISII DOMINANTNITONSAMELISTE.

tǊƛǎǳǎǘǾƻ ȌŜƴŀ ƛ ƳǳǑƪŀǊŀŎŀ ƴŀ ōƛƭōƻǊŘƛƳŀ ƛ ǳ ¢± ǎǇƻǘƻǾƛƳŀ 



Bilbordi u izbornoj kampanji - primjeri
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Bilbordi u izbornoj kampanji - primjeri

NA BILBORDIMA SU UGLAVNOM PRIKAZANI LIDERI 
PARTIJA I NOSIOCI IZBORNIH LISTI



Bilbordi u izbornoj kampanji - primjeri

¿9b9 twL{¦¢b9 b! .L[.hw5La! {¦ twLY!½!b9 
U POSLOVNOM IZDANJU
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ÅNaőŀƪ81.4%bilbordanije bilo nijedneȌŜƴǎƪŜfigure,dok istoǾŀȌƛsamouǎƭǳőŀƧǳ
23.8%bilbordakadasuu pitanjuƳǳǑƪŜfigure.½ƴŀőŀƧƴŜsurazlikei kadje u pitanju
jedna,dvije iliǾƛǑŜfigura,u koristƳǳǑƪŀǊŀŎŀ.

tǊƛǎǳǎǘǾƻ ȌŜƴŀ ƛ ƳǳǑƪŀǊŀŎŀ ƴŀ ōƛƭōƻǊŘƛƳŀ
(procentualni prikaz u odnosu na broj figura na bilbordu) 
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ÅIǎǘǊŀȌƛǾŀƴƧŜje obuhvatilo 220 ǇƻƭƛǘƛőƪƛƘspotova, koji su emitovani na
devet TV stanicatokom izborne kampanje,a koji su emitovani 5. juna
2023. godine.

ÅbŀƧǾƛǑŜspotova na taj dan koristio Pokret Evropasad (16.4% od svih
emitovanih), zatim slijede koalicijeα!ƭŜƪǎŀi Dritan ςhrabro se ōǊƻƧƛά
(11.8%) iα½ŀƧŜŘƴƻςZaōǳŘǳŏƴƻǎǘkojatiǇǊƛǇŀŘŀά(10.5%).

ÅIako prisutne, u ǇƻƭƛǘƛőƪƛƳspotovimaȌŜƴŜƴŀƧőŜǑŏŜigraju sporednu
ǇƻŘǊȌŀǾŀƧǳŏǳulogu. U őŀƪ56.4% spotovaȌŜƴŜsu prisutne, ali im ne
ƳƻȌŜƳƻőǳǘƛglas.

tǊƛǎǳǎǘǾƻ ȌŜƴŀ ƛ ƳǳǑƪŀǊŀŎŀ ǳ ¢± ǎǇƻǘƻǾƛƳŀ 



ÅLǎǘǊŀȌƛǾŀƴƧŜje identifikovalo primjere stereotipne podjele ulogaςȌŜƴŜ
kojeǇǊƛőŀƧǳoƳŀƧőƛƴǎǘǾǳΣaƳǳǑƪŀǊŎƛo diplomatiji i razvoju.

ÅKadaje supstantivnareprezentacijau pitanju, teme i problemiȌŜƴŀkoji su
rijetko tretirani u ǇƻƭƛǘƛőƪƛƳspotovima,a i kadase to desi, u pitanju su
stereotipneulogeςnpr. ulogamajke.

ÅPrimjersuprotanstereotipimabili bi spotovikoalicijeMiƳƻȌŜƳƻu kojima
suȌŜƴŜprikazanenaƛƴȌƛƴƧŜǊǎƪƛƳi tradicionalnoƳǳǑƪƛƳposlovima.

tǊƛǎǳǎǘǾƻ ȌŜƴŀ ƛ ƳǳǑƪŀǊŀŎŀ ǳ ¢± ǎǇƻǘƻǾƛƳŀ 



tǊƛǎǳǎǘǾƻ ȌŜƴŀ ƛ ƳǳǑƪŀǊŀŎŀ ǳ ¢± ǎǇƻǘƻǾƛƳŀ
(uloga ȌŜƴŀ u TV spotovima)
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PREGLED MEDIJSKOG PRISUSTVA IZBORNIHLISTA



Koje su ƭƛǎǘŜ ǎǳ ƴŀƧőŜǑŏŜ ǇƻƳƛƴƧŀƴŜ ǳ ƳŜŘƛƧƛƳŀΣ ŀ ƪƻƧŜ ƴŀƧƳŀƴƧŜΚ
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Koje su izborne liste diktirale izborne kampanju?
ÅDobijeni podaci jasno ukazujuna ono Ǒǘƻje ǳƻőŜƴƻtokom predizborne

kampanje,odnosno na őƛƴƧŜƴƛŎǳda se glavnaǇƻƭƛǘƛőƪŀpolemika vodila
ƳŜŚǳnekolikoǇƻƭƛǘƛőƪƛƘsubjekata,tj. da je tzv. ƴŀǇŀŘŀőƪŀkampanjau
ƴŀƧǾŜŏŜƳobimu ǳƻőŜƴŀkod medijskih istupanja nekoliko ǾƻŘŜŏƛƘ
ǇƻƭƛǘƛőƪƛƘsubjekata(DPSkoalicija, Pokret Evropasad koalicija,ōƛǾǑƛDF,
PokretUra,DemokrateΧ).

ÅStatistikapokazuje,a i generalnije utisakda DPSnijeǾƛǑŜjednaǇƻƭƛǘƛőƪŀ
partija koja trpi negativne kritike od ostalih ǇƻƭƛǘƛőƪƛƘsubjekataǾŜŏje
takvihǇƻƭƛǘƛőƪƛƘsubjekataǾƛǑŜΣprvenstvenoPokretEvropasadkoji je bio
ƛȊƭƻȌŜƴƛȊǊŀȌŜƴƻƧnegativnoj kampanji (i generalno i dodatno vezanoza
ǎƭǳőŀƧα5ƻYǾƻƴάύ.
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